WASHING OUR
HANDS OF IT
We find ourselves at a crossroad. Across cultures and throughout history, the clothes we
wear are an important means for emancipation, allowing us to embody our own cultural,
political, and personal identities. Yet the current state of the global fashion industry
conflicts with these values. Its negative impacts on the livelihood of workers, its harms
on the environment, and its narratives on how consumers ought to look and behave feeds
into a cycle of systemic oppression and contributes heavily to the global climate crisis.

Fashion is EXPRESSION.
Fashion is LIBERATION.
Fashion is EXPLOITATION.
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“Washing Our Hands of It” takes a closer look at
the detrimental costs of the fast fashion industry all
while attempting to rediscover the beauty of fashion.
We trust that our clothing is manufactured in ethical
conditions. We trust that charitable organizations
will share our donated clothing with those in need.
We trust that these processes are benevolent and
ecologically mindful. Truth be told, this willful
ignorance is at the core of our problem. The inherent
tension between the need for expression through
clothing and a destructive industry that conceals
its operations leaves us no choice but to completely
rethink fast fashion.
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#1
Beauty
Redefined
by Aynouk Tan

THE INDUSTRY GOT ITS
HANDS DIRTY...
2nd largest
polluter
of CO2

60%

20%

right after the
fossil fuel industry.

more pieces of clothing
are bought per consumer
compared to 15 years ago.

of global waste water is
produced by the fashion
industry.

15.1
million

2.8
million

70%

tons of textile waste was
generated in 2013.

tons were discarded.

of the world’s population
use second hand clothes.

over

an average of

up to

of shoes and clothing per
person are thrown away
each year.

of the textiles that are land
filled each year could be
recycled.

1 billion
articles of second-hand
clothing are exported by
the US each year.

SOURCES:

32 kg 95%

https://edgexpo.com/fashion-industry-waste-statistics/
http://www.alternet.org/environment/its-second-dirtiest-thing-world-and-youre-wearing-it;
Forbes – Making Climate Change Fashionable – The Garment Industry Takes on Global Warming

GreenWASHING
While we wash our clothes, the
industry washes their image. After a
few cycles, things start to fall apart...

The fast fashion industry washes itself from all
responsibility by advertising false promises of
sustainability and by manipulating consumers into
believing that they are contributing to a solution.

How to Greenwash 101
1
3
5

Use earthy
imagery

Beige, sky blue,
and green, next
to leaves, oceans,
and streams

Mother Earth
Sweater
Beige

Be the lesser
of two evils

Claiming to be
greener than other
brands means
nothing in an
industry that is
environmentally
unfriendly as a whole

49.99 EUR

Stay as vague
as possible

Our planet deserves better.
The Mother Earth Collection focuses on
creating positive sustainable change.

2

Don’t give
any proof

4

Conceal the other
harmful aspects

6

Exploit
minimalism

100% recycled cotton
Made in Bengladesh

Use phrases that
are too broad, like
“sustainable” and
“natural”

We emit 50% less CO2 than other brands.
Join the movement with your purchase.

Make environmental
claims without
providing accessible
evidence on the
product website

Labelling an article of
clothing as ‘eco-friendly’
can often be used as
a way to distact from
the unethical working
conditions of the factory
it was made in

A ‘clean’ appearance
often tricks consumers
into believing the
company has ‘clean’
practices

For more information on the sins of greenwashing visit: https://www.ecowatch.com/7-sins-of-greenwashing-and-5-ways-to-keep-it-out-of-your-life-1881898598.html

→ The term “greenwashing” was

coined by environmentalist Jay
Westerveld in 1986 and can be applied to all kinds of industries and
corporations, from fossil fuel companies to the food and beverage
industry.

→ These products are often tied to

a higher price tag, appealing to
the middle-class consumer who
is willing to spend the extra bucks
to make a more “conscious” purchase.

H&M’s “Sustainability” page. It uses a natural colors, and a vocabulary that advocates for a “green attitude”
within the brand.

Nike’s sustainability page. Environment buzzwords are used throughout the page, and a simple photo
within a natural landscape is featured prominently.

→ Fashion brands especially make use

of greenwashing tactics to promote
progressive and forward-thinking
values through marketing strategies
such as “earthy” color palettes,
vague descriptive language, and
“natural” imagery.

ZARA’s website. A lightness and simplicity in the language shapes visitor’s understanding of their ‘commitments’.

Biggest clothing groups and their brands. It shows that while a brand within the group might have a sustainable approach, the group in itself is far from ‘sustainable’.

While greenwashing might encourage consumers to reflect on
their practices, it nonetheless feeds into an illusory choice that
can comfort, or perhaps even pacify, the typical consumer;
a consumer who continues to buy into capitalism. A green
capitalism which operates around the notion that large-scale
resource extraction, existing corporate structures, and current
labour models can somehow work together to slow the effects
of climate change.

Greenwashing cannot be a path towards
sustainability. It only serves to hinder and complicate

the situation by acting as a thinly veiled sheet under which
companies can hide their dirty laundry. Greenhouse gas
emissions can only be reduced quickly and drastically by
breaking the wealth and power of the world’s most powerful
corporations.

There is simply no way that an economic system
based in the exploitation of lands, resources, and
human beings can ever result in a truly sustainable
and equitable future.

This is greenwashing.

#2
Buy Less,
Choose Well
by Aynouk Tan

Goodwill Dumping
Dir. Teddy Cherim (NL, 2019)

PASSWORD:
Secondhand7

“

The term donation gives many people the idea
that they are doing something good when they
throw away their bag of clothes. But when we
separate plastic and realize how much we are
using, we feel guilty about it. It should be the
same with clothing. The trade in second-hand
clothing is not necessarily the problem, but the
quantities that are now being discarded are. ”

“

Lisa Konno for De Correspondent

De term donatie geeft bij veel mensen het idee
dat ze met iets goeds bezig zijn als ze hun
zak kleding weggooien. Maar als we plastic
scheiden en daardoor beseffen hoeveel we
verbruiken, voelen we ons er schuldig over. Bij
kleding zou dat net zo moeten zijn. De handel
in tweedehandskleding op zich is niet per se
het probleem, maar de hoeveelheden die nu
worden afgedankt zijn dat wel.”
Lisa Konno for De Correspondent

“

To address that situation, [Lisa] had the idea
of creating immense clothing creatures there.
A kind of visual metaphor for what that resale
industry is doing in Africa. There is something
beautiful about it, because new creatures are
emerging from our troop, but at the same time
those creatures say something about the monstrous side effects of our good intentions. We
want to help, while at the same time wiping out
the local textile industry.”
Teddy Cherim on Goodwill Dumping

“

Om die situatie aan te kaarten had ze het idee
om daar immense kledingwezens te creëren.
Een soort visuele metafoor voor wat die
doorverkoopindustrie in Afrika teweegbrengt.
Het heeft zowel iets moois, want uit onze troep herrijzen nieuwe creaturen, maar tegelijk
zeggen die wezens iets over de monsterlijke
bijwerkingen van onze goede bedoelingen. We
willen helpen, terwijl we daarmee gelijktijdig
de lokale textielindustrie van de aardbodem
vagen.“
Teddy Cherim on Goodwill Dumping

#3

Absurd
Consumption
by Aynouk Tan

Unravel

Dir. Meghna Gupta (UK, 2012)

“eighty percent of the estimated
40-60 million garmet workers are
female, and this is not a coincidence.
In an industry notorious for lessthan-decent working conditions,
low wages, forced overtime and
unsafe conditions, women are often
deprived of maternity leave, child
care and safe travel to work. These
structural violations are made worse
by gender based violence.”
The true life cycle of disposable fast
fashion goes far beyond the everyday
wear and tear. In the global east and
south, workers work tirelessly turning

huge bales of clothes from ‘distant far
away lands’ into yarn to be repurposed.
The thread then starts the journey once
more, inevitably becoming upscaled by
big name brands as this season’s must
have trend.
It is these women, as we see in Unravel,
who are at the frontlines, operating in
these challenging working conditions.
As they sift through old clothes that
are deemed ‘useless’ by the West–
white dresses, neon bathing suits,
and XXL pants–they try to imagine the
people who wear these garments. Their
statements encourage us to reflect
on how fashion is intertwined with
representation.
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It forces us to reconsider...
“How does our clothing in the Western
world affect the livelihood of others?”
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According to the Clean Clothes
Campaign:

“Who know
s,
maybe the
y just
don’t like w
ashing
their cloth
es?!”
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Wear it
Wash it
Toss it
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#4

Another
Journey Begins
by Aynouk Tan

Baba

Dir. Sarah Blok, Lisa Konno, (NL, 2020)

PASSWORD:
LeidenShorts2020

“

The collection is inspired by items out of BABA’s wardrobe, such as a checked button
down shirt and symbolism out of his life: A papaver flower symbolising his hometown
Pörnek, his love for music and poetry in the saz and his own face as a brooch to mark
his stubbornness. The rug is used as a symbol of Orientalism, covered with wool prints
illustrating his personal identity on top of what is perceived as Turkish.”
Lisa Konno, BABA’s lookbook

#5

In a Mad World
by Aynouk Tan

GETTING OUR
HANDS CLEAN
In an industry that is in constant flux and
driven by profit, getting our hands clean
is one of the biggest challenges we face
today as consumers and as a society. The
way we approach fast fashion will have a
significant impact on the future of global
workers and the future of our planet.
We need to rethink our relationship to
expression through clothing by moving
away from quick and easy clothing,
without becoming a classist industry
that limits access and affordability to the
growing global population. As we break
out of our current system of fast fashion,
we have to ensure that we don’t further
harm the livelihood of the workers who
produce the world’s clothes.

So how can we re-establish a balance that
satisfies our human needs and respects
workers, animals, and the planet?
→ Value your clothing. Clothing is not something
that defines us, clothing is something that we
wear.
→ When you need to make a purchase, research
the brands you buy from. The less transparent
they are, the more problematic they are.
→ Don’t fall for greenwashing. Watch out for
these dubious marketing strategies.
→ Make compromises. You might not always
be able to buy both sustainable and ethical
fashion, all wallets have limits.
→ Boycott fast fashion and constant
consumption. It’s a choice you can make that
directly impacts the viability and success of
these corporate monsters.

This digital exhibition is part of our Climate (In)Justice series of side events and film sessions,
curated for our 2020 edition.
Through this theme, we explore the ways in which existing inequalities are becoming exacerbated
by climate collapse, affecting marginalized communities at disproportional rates. We hope to
use our platform as a festival to highlight these injustices and shed light on the ways in which
frontline communities are being forced to adapt to our these new realities.

